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TELL YOUR STORY. INSPIRE GIVING. BUILD A BRIGHTER FUTURE.
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Thank you for serving as a NEST Ambassador for the NESTing for a Brighter Future campaign
during Give Local Greater Waterbury and Litchfield Hills.

Your Ambassador page helps introduce new supporters to NEST and inspires people to give to
help complete the Adams Street redevelopment project in Waterbury.

This guide will help you create a page that feels authentic, personal, and inspiring.

People are far more likely to give when someone they know invites them. Your page helps
people understand:

     • Why you care about NEST
     • Why the Adams Street project matters
     • Why they should support this campaign

You don’t need a long story. Authenticity matters more than length. Aim for 150–250 words.

Why Your Personal Page Matters

The Simple Formula for a Great Ambassador Page

Use this 3-part structure:
1.Your Connection

Why are you supporting this campaign?

Examples:
     • You live in Waterbury
     • You care about community development
     • You believe in affordable housing
     • You support green spaces in urban neighborhoods

2.Why This Project Matters
Explain why the Adams Street pocket park is important.

Examples:
     • It will transform a once-blighted space
     • It will create a place for neighbors to gather
     • It gives children a safe place to play 11



3.Your Invitation
Invite your network to support the campaign.

Examples:
     • “I hope you’ll consider making a gift.”
     • “Join me in helping make this project possible.”

Here is an example you can adapt:

“I’m proud to support NEST because their work goes beyond building homes — they help
rebuild neighborhoods.

The Adams Street redevelopment project has already transformed this block, and the next step
is creating a community pocket park where families can gather, children can play safely, and
neighbors can connect.

I’m fundraising during Give Local to help make this space a reality. I hope you’ll join me by
making a gift to support the project.”

Example Ambassador Page Content

Story Prompts to Help You Write
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Your story is what inspires people to give. Use the prompts below to reflect on why this
campaign matters to you. You do not need to answer every question. Choose the ones that
resonate most.

Prompt 1 – A Memory
Think about a moment that connects you to this cause.
     • Did you grow up with access to parks or green spaces?
     • Did you ever see a neighborhood transformed for the better?
     • Have you visited Adams Street or seen the work NEST is doing?

Example:
“Growing up, I remember how important parks were for our neighborhood. That’s why this
project matters so much to me.”

Prompt 2 – A Feeling
What emotions come up when you think about this project?
     • Pride in your community
     • Hope for neighborhood revitalization
     • Desire to create safe spaces for children



Example:
“When I imagine this park finished, I picture kids laughing, neighbors sitting on benches, and a
place where the community can breathe.”

Prompt 3 – A Future Vision
Help donors imagine what their gift will create.
     • An engaged community
     • A thriving and healthy neighborhood 

Example:
“Imagine walking down Adams Street and seeing trees, flowers, and families enjoying a small
park where there used to be this eye soar of an empty lot.”

You only need one short paragraph.

Tips for a Strong Ambassador Page
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✔ Set a campaign goal
✔ Keep it personal
✔ Write like you speak 
✔ Be genuine
✔ Invite people to participate

Avoid sounding too formal. Your network wants to hear your voice, not an organization’s voice.

Setting Your Personal Fundraising Goal

As you build your Ambassador fundraising page, you will see that the platform automatically
sets a default fundraising goal of $500.

This amount will not change unless you update it, so we encourage you to take a moment to
set a goal that reflects what you believe you can realistically raise from your network.

Your fundraising goal helps supporters understand:
     • What you are trying to accomplish
     • How close you are to reaching it
     • How their gift contributes to the campaign

People are much more likely to donate when they can see progress toward a clear 
goal, AND when they see YOU made a gift.



How to Choose a Realistic Goal
Think about a few people in your network who may be willing to support the campaign.

Examples:
     • 10 people giving $25 = $250
     • 10 people giving $50 = $500
     • 15 people giving $50 = $750
     • 20 people giving $50 = $1,000

Many ambassadors choose a goal between $250 and $1,000, depending on the size of their
network.

Remember — every donation helps move the campaign closer to our overall fundraising
goal.

Optional: Add a Photo or short video
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Adding a photo or short video can help make your page more engaging.

You might include:
     • A photo of yourself
     • A photo from the neighborhood
     • A photo from a NEST event
     • A 15-30 second video of yourself sharing why you support the campaign

All of these small features will help your page feel more personal.

After Your Page Is Ready

Once your page is complete, the next steps are simple:

     1. Share your page with friends and family; use your webpage link for easy sharing
     2. Send a few personal messages inviting support
     3. Post about the campaign on social media

These small actions can raise hundreds of dollars for the campaign. 

Stay tuned for our Ambassador Toolkit with more helpful tips, resources, and templates 
to assist you with reaching your campaign goals.



55

If you would like help writing your page or reviewing it before sharing, we’re happy to help.
Contact:

Maybeth Morales-Davis
maybeth@nestct.org

Laurie Villa 
laurie@nestct.org

Need Help?

Thank you for being part of NESTing for a Brighter Future.
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